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The Post-GDPR
World




The World Federation of Advertisers is a unigue worldwide network of National Advertiser Associations
in 60 countries and 100 of the world’s biggest advertisers.




The World Federation of Advertisers
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GENERAL
DATA
PROTECTION
REGULATION




GDPR vs PDPA

* Personal data = online ID

* Fines 4% of annual turnover

« More transparency

« Notify data breach within 72 hours
* Right to be forgotten

* Opt out of profiling

- Data protection officer

« Extends beyond EU companies
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TRUST



1 2 3 4 5
(most important) (least important)

Reputational damage — 13
IEN
Impact on brand perception 27 6
Sanctions/fines 20 -
Risk of consumer litigation 33 13

Values represent percentage (%)

Loss of consumer trust 20




Mr. Mark Zuckerberg
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TRUST
RESPECT
LONG-TERM
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