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The Conference Board® Global Consumer Confidence™ Survey, in collaboration with Nielsen (Q4 2017)
Nielsen Consumer & Media View Jul‘16-Jun’17

Nielsen Ad Intel (Jan’17-Dec’17)

Nielsen Cross-platform Study, 2017



2017 MEDIA REACH IN MALAYSIA
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“There is a break in trend i.e. from radio fused data sourced from RAM (diary) to claimed behaviour
Source: Nielsen Consumer & Media View (Jul’14- Jun’15, Jul'15-Jun’16, Jul'16-Jun’17)
Base: All people aged 15+ years (Jul'16-Jun’17 - 17.378 mil)



2017 MEDIA REACH — TRADITIONAL + DIGITAL
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Base: 4.196 million Base: 8.394 million Base: 4.788 million

Source: Nielsen Consumer & Media View Jul16-Jun’17
Traditional media includes daily newspaper read past week, TV viewing past week, radio listenership past week and non-digital outdoor advertising.
Digital media includes internet used past week, e-news (websites/digital replica) read past week and digital video screen viewership past one month
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