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The World Federation of Advertisers is a unique worldwide network of National Advertiser Associations 

in 60 countries and 100 of the world’s biggest advertisers.
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GDPR vs PDPA

• Personal data = online ID

• Fines 4% of annual turnover

• More transparency

• Notify data breach within 72 hours

• Right to be forgotten

• Opt out of profiling

• Data protection officer

• Extends beyond EU companies
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“The GDPR will 

change not only the 

European data 

protection laws but 

nothing less than the 

whole world as we 

know it”



Privacy rules in 

place

Privacy rules under 

discussion
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